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About the Study

(+ 1,400 Human Resources profesionals)

Country Sector

28%

15% 20% 17% 100, 17% 129 -0 14% 13% 1% 0% 4o
10% 12% 7% 0, 13% 1% 9% 6% 5% 49 4% 4%

Argentina Brazil Chile Colombia Mexico Peru Uruguay Other Service Industry  Consumer Technology Finance  Retail Construction Consulting Education — Other
& Banking

Job Title Size

Director/VP HR

— 17%
Manager HR
_ %
: : o
Deputy Manager/Chief/Coordinator HR 31 /n

29% o o N
Analyst/Generalist HR 1 6 /u 1 7 /D 1 4 /D 9 % 6 % 7%
19% - . - - i — e

1-100 101-500 501-1,000 1,001-2,500 2,501-5,000 5,001-10,000 10,000+




Does your organization have an Employer Branding strategy 7

: 53% : :
e M SO 34% 34%

I B B E B R B

Argentina Brazil Chlle Colombia Mexico Peru Uruguay

Does your company have a budget assigned for initiatives aimed towards
Improving your Employer Brand or Employer Brandingin 201/ or 20187

iR s 92% 94% 93%
74%

82% 84% 84%

713%

63% 63%

59%

Argentina Brail Chile Colombia Mexico Peru Uruguay



Does your company plan to increase resources (financial or

human) for initiatives aimed at improving the "Employee Brand®

N 2017 or 20187

Argentina

Brasil

Chile

Colombia

Mexico

Peru

Uruguay

0%

10%

20%

40%

50%

52%

54%

55%

60%

70%

80%

Q0%

100%



What indicators are used in your company to

measure the Employer Brand or Employer Branding?

Rotation rate

Internal climate survey

Time-to-fill

Engagement survey

None or N/A

Average number
of applicants per year

Productivity per employee

Cost to hire

Employee Net
Promoter Score (eNPS)

54%

53%

53%
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What are the main attributes your company promotes as part of the
Employer Brand or Employer Branding’?

atmosphere & climate
La empresa es considerada 41% Good opportunities for _ o
lider en su sector _ ° growth inside the organization 367%
Internal culture _ 36% Employee Recognition _ 271%
o [N 26% e Y 23%
benefits and life insurance
Diversity in collaborators - 21% Attractive compensation packet - 17%
: o Benefit packages and o
Informal dressing 17% : : 16%
discounts at attractive stores
. : o Use of current technology o
Flexible benefits - 14% (social media, apps, etc) 13%

Others l 5%




What channels do you use in your company to promote the Employee
Brand or Employer Branding internally and / or externally?

Email or internal newsletters

I 53% copeatewersre. | 47%
D 41% e, I 40%
face-to-face meetings

I 37 cevoo | 37%
29% Job fairs 28%

- .

_ 24% Online job portals _ 24%

- 21% Networking - 20%

- 17 % Twitter - 14%

- 11% Corporate Blog - 1%

- [[0)/A Instagram - 9%

. 5%

Internal Social Media

LinkedIn

Internal videos

Actions with Universitys
or profesional groups

Wall Journal

Printed magazines

Publicidad online

Online publicity

Cellphone notificactions



Has your company implemented or plans to implement this
year any of the following initiatives aimed at improving the
Employer Brand or Employer Branding

Capacitation program Q2% Employee opinion polls 81% Recognition program

Leadership Development Program 78% Health Benefits 77% Comfortable work spaces

Internal comunication platform Participation in social networks with 72::/ Programs of agreements and
web, social and mobile recruitment and selection objectives = discounts with shops

There i1s an internal communications 697
o

- Innovate induction programs O Informal dress code
department within HR g 65/:

Flexible time 62% Referral programs 61% Flexible benefits

Compensation above the market average §7% Concrete actions to increase the diversity 53% Advertising as a good company
of gender, nationality, racial, age, etc to work for

Participation in
“Great Place to Work™ or similar




Thank You
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